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The Market

M What I1s a market?
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The Market

¥ Which goods are bought most often?
¥ Where do people buy goods?

¥ Which sectors are growing or in need of further
development?

¥ What gaps exist in the market in terms of products or
services?
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Gender and the Market

¥ What goods and services are being offered by women?

¥ What goods and services are being offered by women
and men?

¥ What are barriers to selling in the market for women?
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Barriers to market access
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Household Consumption

m Cooking Fuel

m Clothes

m Medical/Health

B Small Business Inputs
M Food from aid

m Food bought




Consumers
AL

Definition: Value Chain

Retajlers
A Value Chain (VC) Is the chain
of activities and actors .
_ _ _ Wholesalers
involved In taking a product from ‘
Its origin to consumers. _
PI‘OCGPSOI’S
A VC assesses a market system

to determine where and how Traders
value Is added. H

Producers
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What are the components of a VC map?
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VC Analysis Goals

1.!Identify the actors
2.!'Understand their linkages
3.I'Understand the Supporting Services

4.! Relevant quantitative information
Prices and costs:; Value added

5.1'Looking at Protection concerns




Rice Value
Chain
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Final Consumers e.qg. farmers

[ 2000 UG kg

Retailers e.q. markets, retail shops etc

[ 1800 UGX/kg

Town-based rice mills/processors — Processing

20% of sales;
600 UGKAkg

L 3

A

600 UGX/ky

Traders/Middlemen — Buying

I 00% of sales; 400 UGX/kqg

r
§

Producers/Farmers — Production & threshing ]1




VC Element/
Dynamic

Market Actors

Vertical Linkages

Supporting
Services
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Protection in the VC )

WomenOs Role FlESeiel
Issues
Children
Women involved in involved in
production of rice; farm labor or
labor-intensive. left unattended
at home.

Women travel to
mills, to pound rice
for their domestic
consumption.
Resulting in traveling
long distances.

Traveling to the
mills can be
dangerous and
expose women
to attack.

Women sell rice ata Harassment by
lower price. middlemen.

Protection Strategies

Sensitize parents and
train farmers on non-
labor intensive
methods.

Developing community-
run mill to minimize
womenOs travel. Also
saved women time to
take care of other
responsibilities.

Provide women with
information on fair
market prices and
developed linkages
with middlemen.
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Market Observation

1.! To understand supply and demand of
goods and services + gender roles in the
marketplace.

2.!Divide Into Groups; Select one group
member to be point of contact (provide cell
phone number).

3.IReview pages 305 and 306 in Livelihoods
Manual to select questions, include
additional questions if necessary.
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